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Topic: Cornwall CT Regular EDC Meeting
Time: Jul 28, 2026 07:30 PM Eastern Time (US and Canada)
Join Zoom Meeting
https://us06web.zoom.us/j/88380249185?pwd=xiqZkRb9E2Lu3YnSvaxnIW6m1rAxwc.1

Meeting chat link
https://us06web.zoom.us/launch/jc/88380249185

Meeting ID: 883 8024 9185
Passcode: 306142

---

One tap mobile
+13052241968,,88380249185# US
+13092053325,,88380249185# US

---

Join by SIP
• 88380249185@zoomcrc.com

Join instructions
https://us06web.zoom.us/meetings/88380249185/invitations?signature=bppkf40PcluDtrreWUPprDPdNkYvsuoILhqMqBV39Qo

Mission
To create, develop and maintain a healthy and viable business climate, locale and heritage in Cornwall CT. To promote tolerance and acceptance of economic diversity and the right/need to work in Cornwall CT.
       1.  Call the meeting to order.  
       2.  Approve minutes from Regular Meeting June 23, 2026
Communications
None

[bookmark: _Hlk167268693]Unfinished Business
1. Signage - discuss which committee can/would take on signage to improve signage to Cornwall Bridge and West Cornwall
[bookmark: OLE_LINK2][bookmark: OLE_LINK1]New Business
2. Budget update
3. Updates from sub-committees:
· Community Engagement and support
· Marketing and branding – social media
· Placemaking
Report of Selectmen
Gordon Ridgway and/or Rocco Botto
We are always looking for new ideas and suggestions.
[bookmark: _Hlk156394780]Adjournment

Cornwall Economic Development Commission Goals, 2026–2027
1. Continue to promote and support Cornwall and its existing businesses.
a. Consistent outreach to business owners and organizational leaders to understand and support needs, hear ideas and collaborate on activities.

b. Collaborate with businesses to create music/arts events that attract locals and visitors to commercial centers.

2. Cornwall Brand Identity and Positioning
a. Revise/create a logo to represent Cornwall

b. Develop a core message to promote Cornwall

3. Clearly define marketing objectives (tourism, recreation, local business, local events, etc.) and craft effective tactics, including social media content strategies, that reach various target audiences.
a. Consider hiring a consultant to create more engaging content for social media and the website that reaches various target audiences more consistently.

b. Considering building a marketing campaign to promote Cornwall as a recreation destination and highlight businesses that will delight visitors while they are here.

c. Consider how to measure the effectiveness of paid and unpaid marketing activities.

4.  Organize, support and advance plans to strengthen Cornwall’s commercial centers by:
a. Completing the Main Street CT process.

b. Identifying partners to bring human and financial resources to bear on emerging development opportunities.

c. Organizing stakeholder groups to represent local business interests and advocate for specific development initiatives.
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